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Review of Cultural Values in Australia and US
Despite Australia being the sixth largest country, it has only a population of 24 million making it the least populated landmass in the world. A lot of social indicators are available in defining the class of society. In Australia, people believe in the right of a fair go regardless of an individual's background. They don't tend to think of a certain person as being better than another and things like education or wealth don't earn a person respect or status. Business competition are embraced very well which is contrary to the US where they are criticized.
Australians are very relaxed; they don't expect things to happen immediately as opposed to Americans. When communication is expected to be made, they will wait patiently for the time the message is to be passed on. Americans on the other hand often have a sense of urgency as they wait for communication; they value time. Australians have a mentality that everything will work out fine at the end of the day.
In Australia, businesses are taken to the personal level with people preferring to do business with their friends. When compared to the United States culture, business relationships are based on getting the job done and more importantly on profits (Moon, 1995). The style of communication in Australia is often blunt and straight to the point and when compared to the American style of communication they see it as a sign of aggression. Australians might be taken sensitively in the United States due to their style of communication. Even the innocent remarks can be understood wrongly which might end up damaging the reputation or the relationships of the company and the customer. 
The United States and Australia share a common language, their cultures tend to be materialistic, and also more open to new ideas and taking risks in their business ventures. However, there is a huge difference between the two cultures and a few of them have been incorporated into the ads.  The MacDonald’s Ad displays a lack of urgency and therefore it shows the application of the Australian cultural values. If the ad is to be displayed in the US where there is a sense of urgency since people are judged on results.  The Americans might confuse Australians casual approach as a lack of professionalism. 
Most Australians treat and accept people of different backgrounds and relate more to those they share similarities with. Immigrants have also brought a cultural diversity which has made businesses develop adverts that will have an impact on the entire population. The Australian advertisements seem neutral with a few cultural values added to them and they can be displayed in the US. The cultural values that are present in the adverts are few and therefore, they will have less criticism in the Americans. 
Ad 1 https://www.adforum.com/creative-work/best-of/7936/best-australian-ads/play#6680772
The ad is titled Big Ad and the advertiser is Foster’s Group. In the ad two groups of people are displayed each wearing a different cloth and they form an ad where beer enters a human’s mouth.
Ad 2 https://www.adforum.com/creative-work/best-of/7936/best-australian-ads/play#53023
The ad is titled Inner Child and advertised by McDonald's. In the ad, a child exits from an angry individual and heads out to fast food to take a purchase.
Ad 3 https://www.adforum.com/creative-work/best-of/7936/best-australian-ads/play#34446913
It is titled Water and advertised by J. Boag & Son. In the ad, the importance of water is described.
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